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Were the Mayans Right?

2012 may not be the “end of the world,” but a lot of technology 
is going away, it appears:

Desktop computers are being replaced by notebooks, and 
notebooks are being replaced by tablets.

Smartphones are competing with “phablets,” such as the 
Samsung Note, while the iPhone 5 can replace a number of 
devices, including digital cameras, since it has an 8MP one



Mobile Devices Rule

Fully 85% of  adults [in the U.S.A.] own a cell phone and now 
use the devices to do much more than make phone calls. -- Pew 
Research Center, November 25, 2012

“The percentage of cell-phone owners who use their devices to 
access the Internet has more than doubled since 2009” 

“Cell phones have become a portal for an ever-growing list of 
activities.”



A “PC” in your living room

Smart TVs now have Internet capability, including remotes with 
(mini) keyboards. Add a Webcam-like device and you can Skype 
from the sofa!

Roku, Apple TV, Western Digital, others, are bringing 
streaming Internet content to TVs, bypassing cable/satellite 
companies.

Or you can watch it all on your Amazon.com Kindle Fire HD, or 
Apple iPad or Android tablet, again, wirelessly.



What does this mean?

Your (potential) audience is changing the way they 
communicate. Even in the least-developed nations of Africa and 
Asia, it seems, the use of mobile technology for sharing 
information, not just voice calls, is growing.

If you’re producing content in ways your potential audience is 
not consuming it -- they may never know it’s there!

And if they don’t know YOU are there, they won’t connect!



“Known Unknowns”

Things are changing very rapidly -- a true embodiment of Daniel 
12:4 -- “...and knowledge will increase.”

Because of that, no one can predict what will hit your part of the 
world, and when. (At least, I cannot!)

The best thing to do is to prepare for the future. That is not as 
difficult as you might imagine.



“Future-proof” the Message

Examine the platforms on which you are “publishing.” If you’re 
only in print, you’ve got a problem.

If you’re doing audio or video, can I get a podcast? Can I listen or 
view on my smartphone? Can I get your message when I want it?

If you’re on the Web, is your site “mobile-friendly”? Can I 
quickly and easily find a church in your area, for example?

Is your Web content created and managed by an “open” system 
(Drupal, Joomla) or is it proprietary?



“Future-proof,” Part II

How is your data stored? Can it be “translated” or “migrated” 
from one system to another quickly and easily?

Where is your data stored? Who owns your data files?

How many of your colleagues are aware of how your systems 
work, and can someone take over if necessary?



Contextualize

Young people, unchurched people, unreached people aren’t the 
same as they were 30 years ago.

Attention span may be shorter. Context -- an understanding of 
the basics of the Bible -- may be lacking.

“Felt needs” are different. Survival, meaning, significance -- all 
are vital now.

Message must speak the recipient’s language more than ours!



Diversity in Presentation

Show different people, different styles, different settings -- not 
everyone lives in (or even near!) a single-family home with a yard.

Not everyone lives in a “traditional” family. Many are raised by 
single parents. Many are just living together.

This does NOT mean endorsement of “alternative” lifestyles, but 
it does mean contextualizing the message so that these people 
understand.



Christ’s Method Alone

“Christ’s method alone will give true success in reaching the 
people. The Saviour mingled with men as one who desired their 
good. He showed His sympathy for them, ministered to their 
needs, and won their confidence. Then He bade them, ‘Follow 
Me.’” -- Ministry of Healing, page 143


